KYMPIAKO

iy ATAAIKTYAKO ENIMOP®QTIKO NMPOrPAMMA KEBE

BIOMHXANIKO
EMIMEAHTHPIO

«MANAGING DIGITAL ADVERTISING CAMPAIGNS
FOR SMALL ENTERPRISES»

(100% ENIXOPHIHZH AMNO ANAA)

Huepopnvieg Ateaywyng : 21 & 22/04/2 021

oA ko Xwpog AteEaywyng: ONLINE péow vmnpeoiag tniediaokeymg

*T0 18 pUHATIKO HEPOG TOV TIPOYPAUNATOC EXEL SLapkela 14 wpeg Kot Oa
Sie€ax0si o V0 SradikTVAKEC CUVAVTNOELC. /

O1 danaveg yia diadikTuakn dlagnuion au&avovtal pe TaxUuTaToug pubuouc naykoouia Ta TeAeuTaia
xpovia. O1 pikpeg enixelpnoeig atnv Kunpo napouacialouv au&avopevn ¢Tnon yia d1Ia@nuIoTIKEG UNNPETIES
oTo diadikTuo. O1 kAGdol Twv AoyioTwv, OIKNYOpwV, HECW HAJKAC EVNUEPWONG Kal YEVIKA TwV
KaTavaAwTikwv ayabwv Eodslouv kABe XpOvo OAO kal JeyaAUTepa nood yia Tnv 01adIKTuakn npoBoAn
TWV NPOIOVTWV Kal UNNPECIWY TOUG. Q0TOO0O, Ol HIKPES EMIXEIPNOEIC AVTILETWNICOUV NOAAEG NPOKANCEIG
ogov agopd Tnv Olaxeipion Twv OIaPNMIOTIKWY OIadIkTuakwy danavawv. AUTEC ouvowilovTal G
akoAouBwc:

- KaBopiopog kai emidoyn koivou: O HIKPESG ENIXEIPROEIG OUGKOAEUOVTAI VA OPIiooUV TO KOIVO GTO
onoio Ba npenel va ancuBuvBouv. Asv yvwpilouv Ta MAEOVEKTAMATA MOU TOUC MPOOPEPOUV
epyaleia onwc To Facebook Mirror Audiences 1) To Facebook Audience Insights 1} kai GAa onwg
TO Google Adwords KAn.

- MnvUpara: Ta nepioodTepa PnvUPATa €ival yevika. Asv €ival NPOOApHOCHEVA OE CUYKEKPIMEVEG
KATNYOPIEG KAl TO MNEPIEXOHUEVO | Ol MANPOQPOPIE NMou napéxovtal dev €ival GUVAQEIG UE TIG
KATnyopieg OTIG onoieg ansuduvovTal.

- Emoyn KavahioU MpowBnong: Zuvnbwcg o Kunpiakeg enXEIPROEIC ayvoouv OTI TO MEPIEXOHEVO
TOUG ouxva diaveeTal o€ akataAAnAoug IOTOTOMOUG.

- TMpolnoAoyiopocg, Aanavn kair Anodoon Enévduong (ROI): O1 nepioodTEPES €nIXEIPNOEIG dev
eAEyxouv kal dev NnapakoAouBouv enapkwg Tov NPolnoAoyiopo kal Tnv anodoaon Tng enevouonc.

Tooo To Facebook 000 kal To Google NPooPEPOUV 10XUPA EpYAAsia yia TNV auTodlaxeipion YnPIakwv
dlaPNUICTIKWV EKOTPATEIWV (Campaigns). KaTd ouvenela, ol NEPICOOTEPEG HIKPEG ENIXEIPNTEIG OEV NPENEI
HOVO va yvwpidouv Nwe va XpnolPonoloUv auTeg TIG NAATPOPKES, aAAa va pnopouv va TiG Xpnoidonoiouv
yla va eAEyXOoUV TOUG ouvepydaTeg Toug (third party contractors) kai va BeATiwvouv Tnv anodoTikOTNTa
NG d1IaPNUIOTIKAG TOUG EKOTPATEIAG,

'OAa Ta nio navw Ba anoTeAéoouv To Bacikd okond auTou Tou §
KAIVOTOMOU MPOypAaupaTog, To onoio nepIAauBavel Ta nio
e€eAlypéva epyaleia nou NPooPEPOVTAl yia TNV ANOTEAECUATIKN
dlaxeipion WnQIaKwV €koTpaTeiwv. Ta epyaleia auta 6a
ene€nynbouv kal Ba avaAuBouv pe anAO kal NPAKTIKO TPOMO
OTOUC OUPHETEXOVTEC AIEUBUVTEG Kal YNEUBUVOUG MAPKETIVYK Kal
NwARoewv Mikpwv EniKeipRoswy.
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Me Tnv 0AOKANP®CN TOU Npoypduuaroc o1 kartapTi{opsvol Oa gival o O£on va:

NEPIYPAPOUV TIC GUYXPOVEC TAOEIG TNG WwnPlakng diagrpiong (digital advertising)

avanTUooouv aTpaTnyikd oxedio WwnPlakng ekaTpareiag (Strategic Digital Campaign Plan) yia Tnv
€niXeipnon / opyaviopo Touc,.

kaBopilouv Kkal va katnyopionoioUv To dIadIkTuakd Toug KoIvO/NeAATEG Kal va Xpnoiydonololv Ta
KaTaAAnAa d1adIKTUaka epyalsia yia npowdnaon Twv NPOIOGVTWV Kal UNNPECIOV TOUC.
OlaTUNWVOUV OTOXEUMEVA KAl MPOOAPHOOHEVA UNVUKATA YIa OUYKEKPIPEVEG UNNPETIES 1 NPOIOVTa
nou pnopouv va npowBnoouv diadikTuakd.
avanTuooouv dIadIKTUAKEG dlapnUIoEIC  Kal
npowenonc.

KooToAoyoUv kai va a&iohoyolv owoTd Tnv anodoon TnG wn@Iakng dlaPnuIoTIKAG TOUC
ekoTpareiag agionoiwvTag TIG duvaTOTNTEG MOU TOUC NPOOMEPOUV Ol NAATPOpUEG: Facebook
Adverts, Google PPC, Google Branded Adverts

avanTu&ouv éva yneiako oxedio dpdaong (Digital Action Plan) nou Ba €xel oTOX0 TNV UIOBETNON

NWANCEIC HEOW TwV KATAMNAWV  KavaAiwv

Kal SIaxEipIon TNG WNPIaknG diapnuICTIKAG EKOTPATEIAG.

Nepiypa®n Ynowniwv:

To npoypappa ansubuveral oc ISIOKTATEG, AIEUOUVTEG kal YNEUOUVOUG TUNHATWV MAPKETIVYK,
NwARCEWV Kal ZTPATNYIKOU ZXEGIACHOU HIKPWV ENIXEIPNOEWV (HEXPI 49 epyalOPEVOUG).

Aopn Tou npoypAauuaToc:

To npoypapupa e€ival NPakTIKNG @UONG kal nepidauBaver Tooo IdpupaTtikn (14 wpeg) oOoov Kal
Evdoenixeipnolakn kataption. O eknaideutnc 6a npayuaTonolnoel €niokewn 7 wpwv O KABE
OUMMETEXOUOA €nIXEipNon Yia €EEIDIKEUPEVN €Ni TOMOU WEAETN Kal oulnNTnon TwWV £papuoywv nou Ba
npénel va AdBouv Xwpa OTn GUYKEKPIUEVN EMIXEIPNCN O GXEON HE TO AVTIKEIUEVO TOU NPOypAUKaATOC,

EknaideuTNG:

To ev Aoyw Enipop@wTikd npoypappa 6a didagel o EEvog epneipoyvwpovag K. Philip Ammerman.
To npoypaupa Ba dieEaxBei aTnv AyyAikr YAwood, Opwe oulNTAOEIC Kal NapeRPATEIC Jnopouv va yivouv

kal oTnv EAAnvikr yAwooa.

Aikaiopa SuppeToxng: (€1785 + €339.15 @.M.A.)

To npoypauua €xel eykpiBei and Tnv Apxn
AvanTtuéng AvBpwnivou AuvapikoUu (AvAA) g
npoypappa {wTIKNAG onuaciag,.

To oglivapio enixopnyeital €€’ oAokAnpou
ano Tnv AvAA kai G €K TOUTOU SV undapxyel
onoladnnoTe OIKOVOMIKN enifdapuvon yia
TIG ENIXEIPNOEIG, eEalpoupévou Tou D.MNL.A.
(€339.15). Na onueiwBei oT kar To O.M.A.
EMNIOTPEPETAl OTIG ETAIPEIEC Kal Oev AMOTEAEI
KOOTOG YIA TIG ENIXEIPNTEIC.

MpokeITal NpayuaTika yia Jia avenavaAnnrn kai
OIKOVOHIKA OUH@EPOUCa  eukaipia  mnou
npooQePeTal yia avaBaduion Twv Kunpiakwv
Enixeipioewv a@ou TO npayuatiko  KOOTOG
OUMMETOXNG, av OEv UMNPXE N €nixopnynon Tng
Apxnc, Ba nTav Touldayiotov €1785 TO GTOHO.
MpoTpenovtal OAEC Ol  EMIXEIPNOEIC  ONWC
EKMETAAEUBOUV OTO €NAKPO TNV €uKalpia yia
OUMHETOXN OTO €V AOYW Npoypapia.
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MioTonoinTiko NMNapakoAouBnong:
To KEBE 8a podiaoel OAOUC TOUC GUHHETEXOVTEG ME MioTonoinTiko MapakoAouBnaong.

AnA®OEIG TUPPETOXNG:
O1 evdiapepdpevol NapakalouvTal ONwG CUPNANPWOOUV NAEKTPOVIKA TN OXETIKN ONAWON OGUMMETOXNG

natwvrag EAQ 1o apyotepo HEXPI TRV TeTapTn 14 Anpidiou 2021.
H ripakTikii UON Kai 0 TUMOG TOU MPOYPAULATOS BETOUV MEPIOPICIIOUC OTOV ApIBUO TWV OUULETOXWYV,
yi’ auTo o1 aitrioeis 8a yivovral OEKTEC LIE OEIPd MPOTEPAIOTTAC.

a NEPIOCOTEPEC NANPOPOPIEC I} DIEUKPIVIOEIG NOPEITE va EMNIKOIVWVEITE e TNV Ka Mewpyia BevilEhou R
ME Tov ko XpioTo TavTteAe oTta TnA. 22889840/ 22889715.

Mg ekTipnon,

XpioTog TavTeAeg
AvwTepoc Asitoupyoc KEBE

TPOMOI NAHPQMHZ

1. Mg Emitayn oto ovopa Tou KEBE
2. Katra®son oToug nio KaTtw AoyapiacpHouc:

TPAMEZA KYMNPOY EAAHNIKH TPAMEZA

AP. AOFAPIAZMOY: 0194-12-006537 AP. AOFAPIAZMOY: 121-01-013924-01

IBAN NO.: CY 16 0020 0194 000 000 12 0065 3700 IBAN NO.: CY25005001210001210101392401
BIC: BCYPCY2N BIC: HEBACY2N

3. Méow TnG Ynnpeoiag JCC SMART nat®vTag oTov oUvdeopo: https://www.jccsmart.com/e-bill/32522039

To mpéypapua sykpionke and tnv AvAA. O1 emXEIprioeIg Mou = =
CUUUHETEXOUV UE EPYOSOTOUUEVOUS TOUG, O ONMTOIo! IKAVOomoiouv A‘z\’;"‘e“;\:‘?r"‘l;"\:"fsq
Ta KpITHPIaO TNS AVAA, 8a TUXOUV TINGS OXETIKIG EMXOPHYNONS. N AGSIRS G

KOonpou
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ANAAYTIKO NMPOrPAMMA

WEDNESDAY 21/04/2021

08:30 — 08:45 Registration

08:45 — 09:45 (1.00) Strategic Advertising and the Advertising Life Cycle
e Key trends in digital advertising

 The strategic advertising cycle: audience definition; messaging; delivery; results
e The strategic adverting cycle online
e Introducing the Strategic Digital Campaign Plan

09:45 - 11:00 (1.25) Audience Definition
e Understanding customer segmentation

e Using the Facebook Audience Network

e Using the Facebook and Google Mirror Networks

e Geographic, demographic, interest, language and other targeting factors
e Learning audience definition from competitors

o Workshop: Defining five key audience segments for each small enterprise
» Workshop: Assessing audience motivations and value

11:00 — 11:15 Coffee Break

11:15 - 12:45 (1.50) Message Definition and Medium
» Defining single messaging for each audience

e Defining a messaging campaign for each audience

¢ Choosing the online advertising medium: Facebook or Google (or alternatives); PPC or Display
e Reinforcing the message through non-sponsored means

» Reinforcing the message through offline and online activities: integrated messaging

12:45 — 13:45 Lunch Break

13:45 — 14:45 (1.00) Technical Copywriting across Message and Content
e Focus on Pay-per-Click Advertising, Search Engine Marketing, and Organic Ranking

e Principles of search engine optimisation (SEO)

e Optimising website pages and content for search

¢ Using Google Analytics, Google Trends and Google Console for current trends
e Using Google Adwords Keyword Tool Finder to select keywords

¢ Quantitative and frequency analysis of keywords in text

14:45 — 15:45 (1.00) Setting up a Google Adwords PPC Campaign
e Introduction to Google Adwords for PPC

¢ Choosing keywords

e Setting the budget

e Understanding ranking vs. competing advertisers and general ranking influence
e Campaign placement and launch

e Monitoring campaign results: Traffic, Ranking and ROI

15:45 — 16:00 Coffee Break
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16:00 — 17:15 (1.25) Conversion Seminar and Workshop

Ensuring online readiness for conversion: what happens when a visitor lands on an enterprise website or
social media profile?

a. The online sales funnel: linear versus iterative selling

b. Calls to Action
c. Content and value per segment
d. Measuring conversions and results

Workshop: Successful examples of online selling and conversion will be displayed, including:
e Account creation / User registration

¢ Information downloads
¢ Social media like or follow
e Online inquiries or requests

¢ Online sales
Each enterprise will develop the conversion process for at least two audiences or at least two different types
of conversion.

THURSDAY 22/04/2021

08:30 — 08:45 Registration

08:45 — 09:45 (1.00) Understanding Display Marketing
» Defining display marketing (or branded advertising)

» Google Display Network / Other Advertising Networks
e Technical Standards for Digital Display Advertisements
¢ Channel and Messaging Selection

» Creating Static or Rotating Digital Advertisements

e Keyword Selection

e Budgeting and ROI

09:45 - 10:15 (0.50) Workshop: Creating a Facebook Display Advert
¢ Facebook Advertising (including Instagram)

e Image selection

¢ Messaging

e Keywords, Demographics and Targetting
¢ Budgeting and ROI

e A/B Testing

The advert and campaign editing and setip can be continued during the Company Visit, so that companies
will have the benefit of a completed, personalised video advert by the end of the programme (2-day training
+ visit).

10:15 - 11:00 (0.75) Workshop: Creating a Google Display Advert
e Google Adwords Advertising

¢ Image selection

e Messaging

» Keywords, Demographics and Targetting
¢ Budgeting and ROI

e A/B Testing
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The advert and campaign editing and setip can be continued during the Company Visit, so that companies
will have the benefit of a completed, personalised video advert by the end of the programme (2-day training
+ visit).

11:00 — 11:15 Coffee Break

11:15 - 11:45 (0.50) Video Advertising
e Youtube and Vimeo Advertising

» Image and clip selection

e Messaging via text and narrative messaging
e Music and jingle selection

e Keywords, Demographics and Targetting

e Budgeting and ROI

e A/B Testing

11:45 - 12:45 (1.00) Workshop: Youtube Video Advertising

Step-by-Step process for recording a message, editing, transforming into video and placement on Youtube.
This process is particularly important for tourism, professional services and other business segments. It can
be continued during the Company Visit, so that companies will have the benefit of a completed, personalised
video advert by the end of the programme (2-day training + visit).

12:45 — 13:45 Lunch Break

13:45 - 15:45 (2.00) Reinforcing and Differentiating the Message

The digital advertising campaign needs to be reinforced and continued over time. This involves:

a. Reinforcing the message using earned advertising: this can include Press Releases (sponsored or free);
social media sharing and other methods.

b. Continually reminding customers via relevance and innovation
c. Direct promotion via Email Newsletters

d. Advertising using Retargetting or Remarketing

e. SEO techniques using snippets and html coding

f. Offline methods: billboards, print or broadcast media interviews, print or broadcast media advertising,
direct mailing and other methods

15:45 — 16:00 Coffee Break

16:00 — 17:00 (1.00) The Digital Action Plan
« Defining strategic objectives

« Defining audiences, objectives, value, and message
e Choosing digital media channels
e Budgeting, Traffic, CTA and ROI expectations

17:00 — 17:15 (0.25) Conclusions and Closing

Summarising the Digital Action Plan steps

Setting the stage for the company visit

Conclusions on key trends and statistics in online advertising, and relevance for Cyprus
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